HeartLinks/Walk For Healthy Living Signature Programs 
Annual Walk-A-Thon
Planning Guide and Timetable

Walking is a great way to protect your heart and reduce your risk of heart disease. 
To promote this message, all Link chapters are asked to walk with friends, family and community on Saturday, September 28, 2019. 

Following is a sample guide and timetable to assist you in planning your chapter sponsored Walk-a-thon.
Planning Timetable

May – July
· Announce Walk-A-Thon
· Chapters Save the Date for the Walk-A-Thon
· Appoint a chapter walk-a-thon chair
· Determine time of day for walk, which may vary.

· Confirm venue/location (are there bathroom facilities; is electricity available, if needed?)
· Consider the following: walking route? Is there an option in case of rain?

· Identify target audience

· Identify community partners, including  
· Other Links chapters

· Health care organizations (hospitals, clinics)
· Professional organizations (American Heart Association, National Medical Association)

· Civic groups (Greek-letter organizations)

· Youth groups (Jack and Jill, Girls Inc., Girls and Boys Scouts)

· Identify local sponsors and what the partnership will provide)
· participation (walkers)

· monetary contributions 

· in-kind contributions (water, healthy snacks, favors)

· publicity (TV/radio stations, live streaming)

· other

· Consider an honorary or celebrity co-chair to promote your activity.  A co-chair whose health platform and reputation are consistent with The Links’ mission and values is strongly recommended. The Co-chair will encourage members and the public to come out and participate.

· Develop the Registration Plan

· With registration, decide whether the event will be free (preferred), or require a small fee. It is suggested that youth (less than 18 years register for no charge.
· Develop the budget 
· Venue fees

· Insurance (required)
· Web/Printing costs

· AV equipment

· Refreshments/water

· Signage/banners

· T-shirts (with registration)
· Professional Photographer

· Consider branding for your event.
Publicity should be planned across all platforms: Social Media engagement will be emphasized, television (local human-interest story), on-line, radio, print, printed apparel (i.e., T-shirts, wrist bands, hats/caps) 

Link Chapters will be able to order the branded Walk-A-Thon T-shirts through an approved Links vendor. More information and an order form will be available no later than June 14th .   

· Purchase insurance for your event. 

· The registration form should be simple and capture basic information: name; under 18 years or over 18 years; if minor, name of parent/guardian; Link or relationship, friend; if Link, chapter; verify that walker is physically able to participate.
· Release Form will be available by template, and able to personalize for the Chapter/city.

· Request template forms (or make available on-line).
· Set up the registration plan
August – September 

· Open registration by August 1.
· Make arrangements to allow on-site registration.  If T-shirts given, may not be available unless register early. 
· Complete Printing

· Banners

· Chapter names 

· Mile markers

One Link should be in charge, monitor overall events, and timing/run of event.

Suggested committees for Links: sign-in/registration; release signing; water/refreshments; associated activities; emergency response. 
Additional Tips

Make your event FUN!

Take different populations and generations into account.

· Provide background music by a DJ or radio station partner (Need speakers, electricity, audio equipment)

· For younger participants, a bouncy house

· Chair exercises for adults who cannot walk
· Dance warm up

· Limited seating for seniors and differently abled, who can help with registration and the event
· Associated activities, such as a Poster/Art contest on site with a health theme 
· Raffle or drawing for health-related items.

· Consider a tent or display of health materials provided by partners.  Blood pressure screening, nutrition information, HeartLinks info, NHBLI info.  Information should be free of charge.
· The emphasis is on getting out Links and the community, to register AND participate.  All ages welcome. 

· Generate excitement after Labor Day, when people are more focused.  Talk it up!

· Promote the Honorary Chair, co-sponsors and/or partners.

· Walks will be held rain or shine.  Consider adverse weather provisions, such as parkas and an indoor option.  
· The week of the event: consider public service announcements and online reminders for walkers.  Show your creativity according to your community and your partners.

· September 28, 2019: Links Walk across “Linkdom”!
